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(Mah-ko: verb minding someone’s business/ exclusive peeping)

For over 14 years MACO Caribbean Living has taken you into the homes and the playgrounds of a warm and hospitable people scattered around the Caribbean archipelago. MACO, the signature brand 
of Trinidad and Tobago-based Toute Bagai Publishing, features Caribbean content from an international perspective, giving insight into the glamorous lifestyle celebrated throughout the region. 
The Caribbean’s unique culture, tradition, and landscape are all captured in the pages of the stylish magazine. With experienced writers ready to tell their stories and professional photographers eager to 
share their world view, MACO Caribbean Living sheds light on the treasured aspects of island life and then some. 
With its sophisticated voice and sleek visual language, which highlight all things Caribbean, MACO Caribbean Living provides the perfect avenue to showcase luxury brands, lifestyle products and travel 
services aimed at sophisticated affluent readers.

about maco



editorial calendar

* The editorial calendar and publication dates are subject to change without notice.

Vol 14 Issue 1 Vol 14 Issue 3Vol 13 Issue 4 Vol 14 Issue 2 Vol 14 Issue 4

• Showcase homes in Barbados, 
Tobago, Cayman Islands

• TromL’oeil artist
• Pickles in a jar
• Hotel Chocolat
• WEDDING issue
• 10 TOP suite across the 

caribbean

• Showcase homes in Trinidad, 
Dom Rep, SVG

• Semi precious stones in the 
caribbean

• Power of Breadfruit
• MACO gallery/Properties
• Natural remedies/plants
• HOME issue

• Showcase homes in Barbados, 
USVI, Cayman Islands

• Rum Pairing with caribbean foods
• Trinidadian Artist in the U.S.
• Sauces
• Luxury Resort in Anguilla
• Eco Resort in Dominica
• INVEST issue

• Showcase homes in Antigua, 
Cayman, BVI

• St Lucian artist
• Wedding Issue
• Any and everything in a jar
• Punches
• MACO properties

• Showcase homes in Jmca, 
Bahamas, Grenada

• Real Estate/Development issue
• Wonder leaf aloes
• Caribbean villas/MACO gallery

• INVEST issue

Artwork Deadlines 2012
Publication Issue			   Deadline
Vol 14 Iss1 (Mar/Apr)	 -	 3rd February
Vol 14 Iss2 (June/Jul)	 -	 24th April
Vol 14 Iss3 (Sep/Oct)	 -	 15th July
Vol 14 Iss4 (Dec/Jan)	 -	 20th October

Advertorial Deadlines 2012
Publication Issue			   Deadline
Vol 14 Iss1 (Mar/Apr) 	 -	 23rd January
Vol 14 Iss2 (June/Jul)	 -	 30th March
Vol 14 Iss3 (Sep/Oct)	 -	 20th July
Vol 14 Iss4 (Dec/Jan)	 -	 28th September

... a glimpse of what will appear on our pages
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open heart
Saint Lucia homeowner LeadS with hiS heart in buiLding viLLa 

with 120 doorS and windowS and Sugar miLL

writer  Katherine atKinSon      

PhotograPher  danieLLe devauX
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eye see into his soul

A prolific TrinidAdiAn ArTisT wiTh An eye for The femAle form 

leAves behind A collecTion ThAT engAges everymAn

wriTer  beKim rAUseo      phoTogrApher  ilKA hilTon clArKe

The mAny worKs of henri Telfer Are liKe An All-

seeing eye inTo The psyche of This prolific ArTisT. 

his messAge And philosophies Are immorTAl And 

beAr sUch resonAnce even AfTer his pAssing 11 

yeArs Ago.

 Telfer (december 9, 1927—January 8, 1999) 

took naturally to painting from an early age. his 

aesthetic is simple yet strong and striking. his “eye 

see” collection reveals an artist beguiled by the 

full-figured female form as well as one who truly 

understood the interaction between art and art 

lovers. 

 “eye see” is the soul of henri Telfer. from thick 

brush stroke to smudged charcoal, the man is 

wrapped in every line, every black and white 

contrast, every gaze. his brother Jay Telfer described 

henri as an engaging personality, as a prolific artist 

who lived and breathed his work. “henri never 

premeditated his work, he did things instinctively,” 

Jay said. he used brushes and his hands to emulate 

movement and texture in forms. his black and 

white aesthetic was created with goulash charcoal 

and water. he never invested in coloured paints 

in his fine art—the fundamental contrast of black 

Above lefT  “voluptuous l”

Above cenTre  “curves”

righT  “cascade”
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 Lee Skolnick of Skolnick Design Partnership had 

dazzled the Blooms on a previous project, so they 

turned to him. His architectural strengths and Bonnie’s 

interior design concepts were the right fit. 

 Skolnick and the Blooms wanted to create a 

property with a modern flair without obscuring the 

views. They succeeded in incorporating 270-degree 

views of oceanfront, stretching from the West End of 

Anguilla to Sandy Island and as far as Prickly Pear. 

 The team used photographs of stone, soil, sand 

and sun-bleached wood as inspiration for colour 

and texture in the selection of building materials, 

which included South American hardwood from 

Guyana for its driftwood-like appeal. They created 

numerous rock walls, which seemed to mirror the 

colour of the stones found around the property. They 

then laid down Mediterranean limestone floors and 

deliberately placed large pebbles throughout, as well 

as water features, many of them for their calming 

effect. 

 The five-bedroom villas showcase enormous floor-

to ceiling panoramic windows and massive skylights 

to capture the light and maximize the view. Bonnie 

designed some of the furniture during a visit to 

Indonesia. She’d found some pieces of wood with 

interesting grain and unusual formations. She 

arranged for a number of these pieces to be taken to 

the local Indonesian wood shops where she explained 

what she was trying to achieve. The workmanship 

was outstanding. Anything Bonnie did not have 

custom-made for the villas, she found and purchased 

elsewhere throughout Asia. 

 Constructing Ani was a challenge, as Anguilla is not 

known for such elaborate and contemporary buildings. 

The team required a great deal of assistance and 

supervision from the engineers and project managers. 

“It’s always a hair-pulling mess to try and build on 

a small island,” says Bonnie. “You can’t always run 

down to the hardware store, or the lumber yard, to 

get what you need, sometimes you need to order 

materials from abroad and wait for weeks in bated 

breath until they arrive.” 

 The result of all the well-laid plans is sexy, 

contemporary, chic and completely inviting. The 

grounds are laden with plumeria, frangipani and 

natural bougainvillea as well as Madagascar jasmine 

and gardenias for their sweet scent. 

 The villas are broken up into tiers and spacious 

balconies, yet no matter where you stand or climb, lie, 

sit or even bathe, you have that view—that incredible 

reminder of why you arrived in the first place. 

THEY CrEATED nuMErouS roCk WALLS, WHICH SEEMED To MIrror 

THE CoLour of THE STonES founD ArounD THE ProPErTY. 

THEY THEn LAID DoWn MEDITErrAnEAn LIMESTonE fLoorS 

AnD DELIBErATELY PLACED LArGE PEBBLES THrouGHouT, 

AS WELL AS WATEr fEATurES, MAnY of THEM for THEIr CALMInG EffECT 

fAr LEfT  The sleek ramp for 

wheelchair accessibility.

CEnTrE LEfT  The floor to ceiling glass 

panel views, affording seascapes from 

every angle as you ascend the stairwell

LEfT  The open stairwell climbing 

unobtrusively through the villa
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Wedding cake aficionados knoW the decadent 

beauty of the french-styled celebration cake 

knoWn as a croquembouche (crunch in the mouth). 

traditionally served at weddings, baptisms and other 

grand celebrations, the croquembouche is a pyramid-

shaped cone of profiteroles. if you’re wondering what 

a profiterole is, it’s a choux pastry filled with sweet 

chantilly or vanilla cream.

 some pastry chefs opt to dip the profiterole in luscious 

chocolate, and then each lovely morsel is bound with 

caramel. the caramel acts as edible glue and thin strands 

of it are laced all over the finished tower for a nest-like 

affect.

 the tower’s grand design and classic appeal has 

been gaining in popularity throughout the caribbean, 

as more and more couples are opting to create more 

personalised wedding cakes. 

 Perhaps the allure of creating something so complex 

is what drives some pastry chefs to create even more 

complicated designs when adorning the tower. Patisserie 

chef khalil ali of Peche Patisserie in trinidad is one of 

those daring chefs. 

 his most unusual construction is a croquembouche 

tower topped with swirls of couverture chocolate. the 

beauty of the gentle swirls and curls of the chocolate 

and the startling contrast to the structured profiterole 

tower have made chef ali’s creations so hard to pass 

up. 

 but most importantly is the study of how to eat this 

sugary confection. traditionally, the couple cracks the 

outside caramel mould and guests are invited to tear off 

pieces. 

 Whether you’re celebrating a wedding or anniversary, 

a chocolate-dipped croquembouche is a stylish, modern 

and sophisticated way to go. M

Profiterole 

Yields 20 golf ball-sized profiteroles 

200 grams all-purpose flour

250 grams water

80 grams butter

7 grams salt

6 eggs

eggwash for brushing over each profiterole pastry 

1 egg

Pinch of salt

beat till smooth 

1 Pre-heat oven to 375f.

2 sift flour.

3 combine water, butter and salt in tall sauce pot. bring 

to simmer. immediately, pour all flour into sauce pot 

and stir vigorously with wooden spoon until all liquid 

has been absorbed and flour gelatinised.

4 Place in electric mixer with paddle attachment on 

medium speed to cool.

5 add an egg until fully incorporated at a medium 

speed. continue until all eggs are incorporated.

6 Pipe the size of a golf ball and brush with beaten 

eggs.

7 Place in oven for 45 minutes or until golden brown in 

colour.

creme Patisserie (cream fill ing)

1200 grams milk

5 eggs 

100 grams corn starch

250 grams sugar

3 vanilla beans or 3 teaspoons vanilla extract

1 use first whisk to whip together cornstarch, sugar 

and eggs until smooth and pale in colour.

2 combine milk and vanilla bean in small stock pot. 

bring to rolling boil.  

3 quickly add egg mixture to boiling milk and with 

second whisk, whisk until well thickened (about 5 to 

7 minutes).

4 remove from heat; scrape from pot with spatula into 

clean basin; immediately place in chiller for 3 to 4 

hours.

 5 cut choux pastry in half (side to side) and fill with 

cream as desired. 

 

 

   

for the love                              
of chocolate
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BlueBerry Smoothie

for inflammation, bowels and energy 

Serves 2

1 cup of blueberries

1 pear

4 kiwi fruit

Juice of 1 grapefruit

1 cup ice

Blend all the ingredients until smooth.  

Drink immediately.

immune-BooSting Diuretic Juice

Serves 2

1pound apples

¼ pound cucumbers

½ pound carrots

½ pound oranges

Place all ingredients in a juicer.  

Drink immediately, chilled with some ice cubes 

if you wish.

After SPortS Drink

fix your electrolyte and potassium levels after sports

Serves 2 

2 bananas

¼ cup prunes

2 sticks celery

1 cup chopped pineapple

½-1 cup freshly squeezed orange juice or coconut water

1 cup ice

Blend all the ingredients until smooth.  

Drink immediately. 

 madelaine terrier-Schnoor, a Jamaican dietician 

with a bachelor of science in biochemistry and human 

nutrition, advocates a moderate approach to juices. 

“i urge my clients to eat fruit first, because it’s more 

filling, and there is more fibre.  however, my male 

customers often won’t take a break to eat something.  

What they will do is drink, so in those cases, i do 

propose juices, provided they can be freshly made.”  

 her clients are mostly people who need help 

managing their weight or coping with heart disease.

 Another reason terrier-Schnoor urges caution—

people tend to go overboard when they hear 

something is good for them. Juices containing fruits 

are high in sugar, so one would end up consuming a 

high quantity of calories within a single glass.  And, 

yes, liquid calories do end up on the waistline just like 

the meat and potatoes.

 terrier-Schnoor prescribes no more than an eight-

ounce serving for a woman, and a 16-ounce serving 

for a man.  however, vegetable juices are not sugar-

rich and are great for weight loss. 

 When juicing fruit and vegetables, wash, but do 

not peel, as most nutrients are in the outer shell. 

the only exception, due to its bitterness, is citrus 

skin.  Both keane and terrier-Schnoor suggest that 

you remove about three quarters of the skin before 

juicing.  Anything more and you will be tempted to 

add sweetener. “Sugar, high fructose corn syrup, 

stevia, and artificial sweeteners are evil,” keane 

warned, “but honey and molasses do have natural 

bacterial properties, and minerals and B vitamins, 

respectively.”  

 terrier-Schnoor prefers to use coconut water. 

“coconut water is low in sugar and calories, and 

happens to be a very good source of potassium.  

it tastes good in anything and by default acts as a 

sweetener.”  

 here’s a bonus to developing a taste for smoothies: 

grow your own garden patch, picking the fruit and 

vegetables just before eating, blending or juicing. 

you’ll always have the freshest produce, you’ll get 

some exercise and the earth will love you. Because 

any skins and roughage can be used as compost, 

which is the most environmental way to go. M

Emma Sharp is a Jamaican chef who trained at Leiths School 

of Food and Wine, London, UK. She also holds a bachelor’s 

degree in philosophy. Recipes featured are her own. She omits 

nightshade foods to help eliminate inflammation in her blood 

vessels. 

Juicing iS the extrAction of the l iquiD from Any fruit or vegetABle, 

then DiScArDing the roughAge. it iS Different to BlenDing, Which comBineS All 

the ingreDientS into A Smoothie,  Without Any WAStAge. Some PeoPle Argue 

thAt it iS Better to BlenD thAn Juice, BecAuSe you WoulD Be conSuming 

Whole fruitS,  incluDing the much recommenDeD fiBre
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High quality, attractive 4-bedroom villa in cul-de-sac in the popular Bon Accord development.  

On the ground floor is one bedroom (bathroom ensuite) as well as a spacious living/ dining 

room, kitchen and powder room. The large covered terrace overlooks the swimming pool and 

beautifully landscaped garden. Upstairs are 3 bedrooms, 2 bathrooms and laundry room. This 

2-storey property is very well maintained and definitely one of the best in the area. 

Price: TT$3,150,000.00

Caribbean Estates, Lands & Villas, Milford & Golden Grove Roads, Canaan, Tobago, W.I.

T: (868) 639 5263 • F: (868) 639 2258 • E: info@realestatetobago.com 

W: www.realestatetobago.com

Lovely 3-bedroom home overlooking the fabulous Englishman’s Bay. This two storey, three-

bedroom home sits in a 1-acre landscaped garden covered with fruit trees, flowers and tropical 

plants.  This property is at the beginning of the Englishman’s Bay Development and has all 

utilities on site.  High ceilings, exposed rafters, stained-glass windows taken from an English 

pub, teak woodwork and an infinite edge plunge pool are features of this delightful home.  A 

Honda CRV is included in the full asking price.  

Price: US$597,000.00

Caribbean Estates, Lands & Villas, Milford & Golden Grove Roads, Canaan, Tobago, W.I.

T: (868) 639 5263 • F: (868) 639 2258 • E: info@realestatetobago.com 

W: www.realestatetobago.com

tobago  bon accord

tobago  englishman’s bay

1 acre parcel on the much sought-after Flagstaff Hill. This very buildable plot has a beautiful view 

of Charlotteville and the blue Caribbean Sea. This is an ideal location for a holiday home. 

Price: TT$400,000.00

Caribbean Estates, Lands & Villas

Milford & Golden Grove Roads, Canaan, Tobago, W.I.

T: (868) 639 5263 • F: (868) 639 2258

E: info@realestatetobago.com • W: www.realestatetobago.com

The six beautifully furnished, luxurious 3-bedroom villas, nestled in a grove of lush tropical 

trees, perched on a gentle sloping hillside leading down to the palm-fringed beach of 

Stonehaven  Bay were designed by Swedish architect, Arne Hasselqvist famous for designing 

celebrity homes on Mustique island. 40’ teak verandahs; beach-bar; pool and full maid 

service combine to make this the perfect family vacation spot or wedding getaway. 

Rental Rates from US$250-US$765 per villa per night (max. 6 persons per villa)

Plantation Beach Villas Limited

Stonehaven Bay Rd.  Black Rock, Tobago

T: (868) 639 9377 • F: (868) 639 0455 • E: plantationbeach@tstt.net.tt 

W: www.plantationbeachvillas.com

tobago  charlotteville

trinidad  orange grove gardens

maco properties
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maco properties
simone gillette

We have rounded up the most desirable destinations in the 

Caribbean to have that fairytale wedding you’ve always 

dreamed of, along with an entourage of professionals who 

help make dreams come true. Your wedding may not be on 

the scale of royal nuptials but it is every bit as important. This 

is your insider guide to the best locations, from beaches to 

gardens to luxury resorts with white-glove service and on-site 

expert wedding planners. Dream big, live your best life.

michelle hart

Destination weddings have become vogue and what better 

destination than any one of the Caribbean islands? From 

Jamaica in the north to Trinidad and Tobago in the south and all 

the white sandy beaches and tropical gardens in between, this 

is the place to say “I do”. This issue gives you a peek into some 

of the best choices for your Caribbean wedding.  So sit back 

and enjoy.  Even if you are already married. MACO may entice 

you to renew your vows under the shade of a flamboyant; on 

a cliff overlooking the sea; by a waterfall; in an ancient church; 

on a sugar cane plantation; on a yacht… 

I love the feeling of awe I get every time I catch a glimpse  of 

the stunning homes, beaches and resorts that stud my native 

Caribbean region. I’m usually torn between utter surprise and 

total pride, but I’m a bit ashamed to say that I’d forgotten how 

lucky I am to be an island girl. Working at MACO, I’ve come 

to appreciate even further the things that make me, and my 

fellow islanders, truly unique. My first few months have been 

rife with fabulous experiences and the MACO girls have made 

me feel so welcome. I’m grateful to everyone for their guidance 

and for the chance to be creative.

Kamsha maharaJ

caribbean villas

The 6 beautifully furnished, luxurious 3-bedroom villas, nestled in 

a grove of lush tropical trees, perched on a gentle sloping hillside 

leading down to the palm-fringed beach of Stonehaven  Bay 

were designed by Swedish architect Arne Hasselqvist, famous for 

designing celebrity homes on Mustique island. 40’ teak verandas; 

beach-bar; pool and full maid service combine to make this the 

perfect family vacation spot or wedding getaway.  

rental rates from Us$250-Us$765 per villa per night (max. 6 

persons per villa) 

Plantation Beach Villas Limited, 

Stonehaven Bay Rd.  Black Rock, Tobago  T: (868) 639 9377 

F: (868) 639 0455 • E: plantationbeach@tstt.net.tt 

W: www.plantationbeachvillas.com

REDUCED - A very attractive 2-storey villa, part of the Sanctuary Resort 

Development.  This 4-bedroom villa is very spacious, fully-furnished 

and in very good condition. There is one bedroom, ensuite, on the 

ground floor, along with the living, dining, kitchen, laundry and 

covered terrace overlooking the private swimming pool. The other 

three ensuite bedrooms are on the first floor and all open onto a 

terrace that spans the front of the villa. Worth viewing.

Reduced Price: US$400,000

Caribbean Estates, Lands & Villas

Milford & Golden Grove Roads, Canaan, Tobago, W.I.

T: (868) 639-LAND / 639-5263

F: (868) 639-2258

E: info@realestatetobago.com

W: www.realestatetobago.com

tobago  plantation beach villas

tobago  rainbow villa
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The paThway inTenTionally weaves 

Through The space, creaTing The 

illusion ThaT iT is much larger. iT 

Takes you from an orienTal- inspired 

pagoda aT The fronT enTrance way, 

across a red brick paved circular 

space where a small ground level 

pond creaTes a naTural roundabouT

the bush. native plants were the obvious choice 

for the garden and over the years have edged 

out the “exotic” plants. always respectful of the 

plants and not wanting to kill anything, leonard 

removed them all carefully and passed them on 

to help populate the gardens of his children and 

friends. The native replacements entered the 

garden over time and assumed their rightful place 

in the catwalk ecosystem. 

 for a time he was solely focused on the many 

native orchids that can be found in The bahamas. 

Then he diversified to include ferns. Then naturally 

occurring bonsais. Then shrubs. Then trees. he has 

even successfully grown a small mangrove swamp 

in the centre of the eastern garden. he grows 

plants from seeds and cuttings. he transplants 

small specimens found during explorations in the 

bush. he buys native plants from local nurseries. 

friends bring him plants in which they think he 

may have an interest. 

 his collection includes logwood, dogwood, cedar, 

wild tamarind, pond apple, saffron, horseflesh, 

above  The front entranceway is framed 

by a Japanese-inspired pagoda

which invites visitors into the space

above righT  The garden’s many orchids 

have been released from their pots and 

returned to a more natural existence, 

clinging to the trunks of the trees 

righT  a hanging birdfeeder is one of 

several that entice as many as

36 different varieties of birds to the 

garden each year

editorial content
Our innovative design and first class photography coupled with our experienced-commissioned writers make up the dazzling display of MACO Caribbean Living. The 

magazine’s strikingly high editorial content is an eclectic mix of features which include:

	 •	 LIVE – an “exclusive peep” into Caribbean homes. This section is filled with spaces that champion the relaxed and comforting vibe of island living. Homes that 

showcase innovative design and stunning architecture, as well commercial and residential properties are at the forefront of our leading features.

	 •	 CREATE – Established artists as well as creative talents on the rise are featured here. MACO is now world-renowned for seeking fine artists of various mediums; 

from oils to pastels, pottery to jewelry.

	 •	 GROW – MACO explores the Caribbean’s natural heritage with breathtaking photography. Horticultural talent and their tropical gardens

	 •	 EAT – Caribbean specialty dishes, desserts and beverages will encourage gourmands to indulge in the sweeter part of island life. The most mouth-watering dishes 

from executive chefs of five star restaurants are at the turn of the page in every issue of MACO.

	 •	 PLAY – This is our window into the world of Caribbean lifestyle. The places, the events, the parties are all captured here. This section is the tell all for recreation 

done the Caribbean way.

	 •	 INVEST - MACO has its finger on the pulse of all things  in the real estate market. Noted architects, developers and investors provide the insider’s scoop on 

upcoming projects and also offer insider industry perspectives on noteworthy developments throughout the region.

LIVE GROW

CREATE

INVEST

PLAY

EAT
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distribution
Retail Distribution
North America
Barnes & Noble - (Available at the following locations - (St.Petersburg, 
Henrico, Ft. Lauderdale, Destin, Wellington,  Columbus, Las Vegas, 
Spanish Fort, Gilbert, MontClair, La Haina, Tuscaloosa, Hollywood, 
Plantation, New York, Marietta, Bloomington, Rockville, Miami, Coral 
Springs, Atlanta, St. Augustine, Pembroke Pines, Philadelphia, North 
Charleston, Brooklyn, 
AC Vroman  Inc - Pasadena, B&N NWSTD All titles - New York, Marcks 
Brentwood News - Brentwood, Sherman Oaks Newsstands - Sherman 
Oaks, Magpies News - Durango, Bob’s News & Books - Ft. Lauderdale, 
City Newsstand - Chicago, Newsbreak Inc - Swansea, Boulder 
Book Store - Boulder, Newsbreak Inc - New Bedford, Chicago Main 
Newsstand - Evanston, Fountain Square NEws - Cincinnati, Newsbeat - 
Sacramento, Robertson Bookstore INc - Los Angeles, Paras Newstands 
LLC - San Diego)

Canada
MACO Caribbean Living can be found at branches of Indigo, Chapters, 
W.H. Smith and Coles bookstore chains U.S.A.

International
Australia, England, Greece, Poland, Malaysia, New Zealand, Singapore, 
South Africa, Taiwan

Central America
Belize, Brazil, Costa Rica, Guam, Guyana, Mexico, Panama

Caribbean
Anguilla - Olive Hodge Drugstore, Valley Drugstore, Lake’s World
Antigua - Epicurean Supermarket, Jolly beach Hotel
Aruba - (DeWit stores - Available at six(6)  locations including the 
airport location, Ling & Sons Supermarket, Kong Hing Supermarket, 
Super Foods, Marriott Hotel, Bruna Bookstore, Kong Hing Supermarket, 
Red Sail Sports—Hyatt Regency) 
Barbados - Pages Bookstores, Super Centre Supermarkets, Carlton 
Supermarket, Emerald City Supermarket, Biway Airport store, Hilton 
Hotel Gift Shop, Days Books, Cloister Bookstores, I Mart Convenience 
stores, Identity Design
Bahamas
Bermuda
British Virgin Islands - Esme’s Bookshop, Riteway Supermarket
Cayman Islands - Hobbies & Books, Books & Books, Pure Art, Foster’s 
at Republix, Foster’s Food Fair Strand, Foster’s Savanna, Foster’s Food 
Fair, Kirk Supermarket, Hurley’s Market Place, Market Place, Westin 
Resort, The Ritz Carlton, Marriott Hotel, West Bay Road Esso, 7 Mile 
Beach Texaco, Savannah Texaco, McTaggart Texaco, Jose Service 
Centre, Mike’s Esso, Eastern Texaco, Caymania Airport, Economy 
Pharmacy
Curacao - Mensing’s Caminada Bookstore, Boulevard Marketplace, 

Albert Heijn Supermarket, Centrum Supermarket, Samsom Bookstores
Dominica - Pages Bookstore
Grenada - (Available at the following retail outlets - (Art & Soul, Atlantic News, 
Baskets & More, D & D Gift Shop, Essentials, Food Fair, Foodland, Gloria Hut, Imagine, 
Presents, Real Value Supermarkets, Rex Grenada, Roland Benjamin, Sea Change, 
True Blue Resort and Pattys Deli)
Jamaica - (Available at bookstores, pharmacies, supermarkets, gift shops islandwide. 
Call Novelty Trading Co. at 1-888-NOVELTY (668-3589) for a location nearest you.
Puerto Rico
St. Croix -  HDS Airport Store, Plaza Extra Supermarket, Schooner Bay Supermarket
St. Kitts / Nevis
St. Lucia -  Sunshine Bookshops
St. Maarten - HDS Airport Shops, Le Grand Marche Supermarkets, Vandorp Eddine 
Bookshops, Boutique Tabac, Silver Palm Gift Shops
St. Thomas/St. John -  Chelsea Drugstores, Havensight Pharmacy, HDS Airport Store, 
Caneel Bay Gift Shop, KMART stores, Marina Market Supermarket, Ritz Carlton Gift 
Shop
St. Vincent -  Sprott Brothers
Trinidad & Tobago - (Available at the following retail outlets - (Academics Plus, 
Aziz, Blue Star, Books Etc (San Fernando & P.O.S.), Charrans (Tunapuna, Arima & 
Mt. Hope), Newstand, Mini City, G. Gamaldo, I.M. Khan, Kapok Hotel, M.Williams, 
Medicine Plus, Morsehead, Mohammed’s Book Stores (P.O.S., West Mall, Gulf City), 
Paper Base, Starlite Drugs, SuperPharm (Chaguanas, Gulf City, Maraval, Valpark, 
West Mall), Peakes, Tru Valu, UWI Book Shop and Western Pharmacy)
Turks & Caicos
U.S. Virgin Islands - KMART, HDS Airport stores, St. Thomas, St. Croix, Plaza Extra 
supermarket, St. Croix, World Fresh Supermarkets , St. Thomas, St. Croix

Effective 2010, 60,000 copies of MACO Caribbean Living are distributed four times per year in April, July, October and January. MACO Caribbean Living is 
retailed internationally and distributed free at 1st class airports across the U.K.

Free Airline Distribution
In-flight Virgin Atlantic first class cabin Caribbean routes

Airport Lounges
- MACO Caribbean Living is placed in the first class lounges of various airlines 
accross the US, UK and Caribbean
- Gatwick/Heathrow
- All Virgin filghts (Caribbean routes upper class)

First class airline lounges UK
Airline		  Lounges
Virgin Atlantic		  London Heathrow (Terminal 1 Departures) 	
		  & London Gatwick
British Airways		  London Heathrow, London Gatwick	 	
		  (Terminal1&4Departures), Manchester
American Airlines/Admiral Lounge	 Birmingham, Manchester, London
		  Heathrow & Gatwick
Aviance Lounge Alexander Suite	 London Gatwick
United Airlines		  London Heathrow
US Airlines		  London Gatwick
Lufthansa		  London Heathrow
Continental		  London Gatwick
Delta		  London Gatwick
Air Jamaica		  London Heathrow
Caribbean Airlines		  London Heathrow
BMI	  	 London Heathrow & Manchester
US Airways		  London Gatwick
British Airways London region lounges	 London Gatwick (Arrivals, First class, 
Terrace 3&4)
British Airways London region lounges	 London Heathrow (T3 Lounge)
British Airways London region lounges	 London Heathrow (T5 Lounge, Arrivals, 	
		  First class, Club membership)

First class airline lounges US
Airline	 Lounges
British Airways 	 Atlanta	 Orlando	 Boston			
	 Miami	 Denver	 Chicago
	 Dallas	 Philadelphia	 Washington		
	 Seattle	 Houston	 San Francisco
	 Los Angeles	 Tampa	 Baltimore

Airline lounges Caribbean
Antigua	 Bermuda	 Bridgetown	 Grenada	 Nassau

Gate Service            
BMI gate service (6 flights per week) Barbados & Antigua & Las Vegas                                 

Free Distribution
Hotels & Villas
Antigua
Sugar Ridge Hotel
City View Hotel
Harmony Hall
Blue Waters Hotel
Antigua Yacht Club Marina
Jolly Harbour
Athletic Club (Airport)
Tradewinds
Abracadabras

Barbados
Accra Hotel
Savannah Hotel
The Hilton
The Crane
Cobblers Cove
Tambarind Cove
Crystal Cove
The House
Colony Club
Turtle Beach

Silver Point Hotel

Grenada
Blue Horizon
Calabash
Coral Cove Hotel
Flambouyant
La Luna
La Source
Mt. Cinnamon
Rex Grenadian
Spice Island
True Blue Bay Resort
Grenada Grande

Jamaica - Kingston
Spanish Court
The Courtleigh
Knotsford
The Hilton
The Pegassus

Jamaica - Mobay
Half Moon
The Ritz Carlton

St. Lucia
Coco Palm
Bay Gardens
The Landings
Wind Jammers

Trinidad & Tobago
The Hyatt Regency
Marriot Courtyard
Ambassador Hotel
Kapok Hotel
The Cascadia Hotel
The Hilton
Coblentz Inn
Carlton Savannah
Normandie Hotel

Trinidad - Other
Spas, Rituals Cofee 
Shops, First Class 
Lounges, Major 
Restaurants, 
Fitness Clubs and Major 
Pharmacies



the power of print

Somehow, amidst their infatuation with Facebook, YouTube, Twitter 
and the like, young adults are still making time for another one of their 
favourite pursuits: reading magazines.  
Average paid subscriptions reached nearly 300 million in 2009 (Source: 
MPA estimates based on ABC first half 2009 and second half 2009 data). 
In fact, in 2009, 22% of all new paid magazine subscriptions were done 
online. People love magazines as much as ever. What they don’t love is 
filling out little subscription postcards with the best intentions of mailing 
them only to discover those cards under a pile of mail a month later. The 
Internet has not supplanted magazines as the preferred medium; readers 
are simply using it as a tool to get their magazines through a simpler, 
faster and more efficient process. And what’s more, just as the Internet 
is aiding the increased rate of magazine subscriptions, magazines drive 
web searches-readers want to know more about the fascintating content 
found in their favourite mags. 
Compared to other forms of media, magazines have a competitive 
edge when it comes to delivering long-lasting, high impact advertising. 
Magazines deliver advertising messages over time, and as readers pass 

them along to family and friends, ads constantly reach new markets and 
demographics. 
Declining advertising also works in the favour of companies and business 
owners who dare to see the value of advertising in magazines, especially 
now. There is less so-called “clutter” in the market, which ensures that 
your brands will stand out. Less clutter also gives you an edge over your 
competitors who have slashed their advertising budgets. Your brands 
achieve dominance in a less crowded marketplace, which brings more 
consumers to your products. 
So, why advertise in magazines? Magazine readership has grown over 
the last few years, with the 18-34 year old demographic among the 
most loyal readers and quickly growing sector. Not only are they more 
loyal than their older counterparts, they read more issues per month and 
spend more time on each issue (MRI Fall 2009 data). This means more 
exposure to your ads. Consumer confidence is starting to go back up, 
which means consumer spending is also starting to improve. 
Things can only go up from here. Magazines are here to stay. 

Compared to other 
forms of media, 
magazines have a 
competitive edge when 
it comes to delivering 
long-lasting, high 
impact advertising.

Our readers have an avid interest in the region and are seasoned 
travellers. They are young and young at heart and have an 
energetic approach to life. They pride themselves on being in the 
know with the latest trends. They are sophisticated professionals 
who are financially successful with high disposable incomes and 
spear no expense. 

Gender
female 	 70%
male 	 30% 

Age
Under 25	 15%
25-55 years	 65%
56 and over	 20%

Location
Reside full time in the Caribbean	 75%
Reside full time in the USA	 5%
Reside full time in the UK	 5%
Divide time between Caribbean 
and a secondary residence in the
USA, UK or Canada	 14%

Household Income 
Over USD$75,000/annum	 50%

Education
post graduate degree	 70%

Caribbean USA UK Canada Multi-
Country

56 years and over

Under 25 years

25 - 55 years



maco enters the digital world
MACO Caribbean Living has entered the digital world!

MACO Caribbean Living, the region’s premiere architectural and luxury 
living magazine is the first regional publication to partner with Zinio; the 
world’s largest digital newsstand. 

Now, through Zinio’s  ‘ZINIO UNITY™ reading platform, readers can 
truly experience the Caribbean’s most architecturally fascinating homes, 
villas, resorts, restaurants and hotels anywhere, anytime and on any 
device.

Zinio allows readers to access the magazine through the web browsers 
on their MACs or PCs, or through the Zinio digital app, which is available 
for iPods, iPads and iPhones, as well as for Android Smartphone’s. The 
Zinio digital app allows for easy flow between text, images, videos and 
graphic details.

With Zinio, MACO Caribbean Living readers around the globe will 
now have the option of reading the magazine online at any time, or of 
downloading it to be read at their leisure. 

According to the Internet Usage and World Population Statistics, 30% of 
the world’s population is now online. MACO Caribbean Living can now 
reach a broader audience, allowing the readers and potential advertisers 
an interactive and engaging experience. 

Zinio has provided clients a platform to have innovative media-rich 
campaigns including video and audio content with an extended range of 
viewers worldwide. 
Log on to https://www.zinio.com/account/download-reader-page.jsp 
for samples of what you the advertiser can ‘add’ on to your ad page. 

Rates for add on’s are below not including production.
All files must be sent to TBP for Zinio to include on the digital magazine 
file.

Hyperlink from ad to website: FREE
Flash File: US$300/issue
Video File: US$300/issue
Flash Video: US$300/issue
Audio File: US$300/issue

The second issue of Maco Caribbean Living Volume 13 Issue 2 will be 
totally interactive with videos, audio and hyper links, allowing you to 
maximise your advertising dollar by extending the reach and variety of 
media through which you speak to customers. 

It’s a digital magazine like NO OTHER!  

The Zinio magazine digital App is now available for download for only 
US$3.99. Just click the link,  
https://www.zinio.com/checkout/publisher/?productId=500629299&off
er=500380453&bd=1&ps=1

Contact our Advertising Sales Executives today to discuss advertising 
packages that include our print and digital products.

http://zinio.com
https://www.zinio.com/account/download-reader-page.jsp 
https://www.zinio.com/checkout/publisher/?productId=500629299&offer=500380453&bd=1&ps=1
https://www.zinio.com/checkout/publisher/?productId=500629299&offer=500380453&bd=1&ps=1


maco awards
1. Maco strikes Gold again at the 2011 Annual 

Sappi Printers of the Year Awards with MACO 
Caribbean Living Volume 12 Issue 1.

	
	 American Printing Company, our US-based 

printers, nominated Maco for the prestigious 
award. MACO Caribbean Living also claimed gold 
for last year’s 10th Anniversary issue.  

	 Maco Caribbean Living, highlights the Caribbean’s 
most luxurious and architecturally creative homes, 
villas and resorts.  It also portrays the diversity 
of the Caribbean region through the creativity of 
food, artists, gardens, and travel features. 

	 Winning this award two years in a row solidifies 
Toute Bagai’s obsession with producing high 
quality products and the amazing print partnership 
that has developed over the years with American 
Printing Company.  

	 Gold winners are the leaders and innovators in 
the publishing business and with their continued 
dedication on producing a consistently high 
standard product; is a good example of why print 
is here to stay. 

	 The Sappi Awards honour these innovations and 
creativity in print design and is noted as a mark of 
distinction throughout the industry. 

	 The winning entries were selected from a 
field of approximately 3,000.  All Sappi entries 
were judged by a panel of the industry’s highly 
regarded print professionals on the overall impact 
of the piece, degree of difficulty in the printing 
techniques and technical excellence.

2. International Gallery of Superb Printing
	
	 In 2005, MACO Magazines took home the Silver 

and the Gold at the 31st Annual International 
Gallery of Superb Printing Awards. Toute Bagai 
Publishing Company is proud to have received 
two distinctions, the Gold Award for MACO 
Destinations Volume 1, Issue 1 and the Silver 
Award for MACO Caribbean Living Volume 6 Issue 
3 out of more than 25,000 entries from around 
the globe. The competition is devoted to the 
principles of honouring excellence in the graphic 
arts by celebrating Craft, Applauding Art and 
Showcasing Science.

3. Bits 2005 - 1st Place - Best Large Booth
	
	 In 2005 Toute Bagai Publishing won first place in 

the large booth category for their presentation, 
“The MACO House” at the Building and Industry 
Trade Show (B.I.T.S.). BITS is the largest trade 
show in the southern Caribbean for all companies 
involved in construction, furnishings and design. 
Featuring international services, distributors, 
and manufacturers, “The MACO House”, 
was constructed entirely from the products 
and services advertised in MACO Magazines 
Publishing’s creativity and ingenuity in bringing the 
Caribbean to the world.

4. The Premier Print Award 2004
	
	 Toute Bagai Publishing and Colour Innovations 

were awarded the Premier Print Award in 2004 by 
The Printing Industries of America for excellence 
in print quality, presentation and design. Toute 
Bagai Publishing was selected out of thousands of 
international entries.



macocaribbean.com
Introducing macocaribbean.com, MACO’s stylish, 
intelligent, insider’s guide to the Caribbean. Our 
soon to launch bespoke website has a wicked 
editorial style and the perfect mix of indulgence and 
sophistication, incorporating, of course, MACO’s 
stunning visual language! Launching December 
2010, macocaribbean.com offers authentic reviews 
and previews of the best places to stay, eat, play and 
do in the Caribbean.

Advertising opportunities
macocaribbean.com is the most effective way to 
reach high-income Caribbean-interested travelers 
and consumers worldwide, offering value that is 
hard to beat. At a lower cost than print or broadcast 
advertising, we offer myriad opportunities to get 
your information out. Our sales team can create 
customized packages to meet your specific needs.

1. SPONSORED FEATURES
Sponsored features are 500 word online advertorials 
accompanied by up to three photographs, 
strategically placed on our home page and on 
destination pages.

2. DISPLAY ADVERTISING
In order to offer advertisers maximum visibility, we 
offer two options for display ads available: 300 x 250 
square, and 300 x 600 rectangle. Display advertising 
is available on ALL pages through the site, with prime 
spots available on the home page and destination 
pages.

3. MACO ACCESS GIVEAWAYS, DEALS and 
PROMOTIONS
MACO Access are fabulous subscriber-only deals, 
specials and promotions from our trusted advertisers. 
To offer advertisers maximum visibility, offers are 
highlighted on EVERY SINGLE page on the site and 
included in MACO Now Newsletters. 

4. SOCIAL MEDIA MARKETING
All web advertisers benefit from additional marketing 
and promotion to thousands of MACO social media 
fans on Facebook, Twitter, etc.

MACO NOW Newsletters 
MACO Now newsletters bring the most up-to-date 
Caribbean lifestyle and travel news, special offers, 
deals, and events previews directly to the email 
inboxes of thousands of loyal MACO subscribers. 
Advertising options include “Dedicated Emails”, 
Display advertising, promotions and embedded 
videos. Package offers available.

file:/Users/darylnagil/Desktop/new%20pics%20for%20media%20kit%20MACO/Actual%20Size.png
http://www.macocaribbean.com/
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